Berrijam
Online Boarding experience impacts
Airlines Customer Satisfaction

Berrijam Al explored 103,904 passenger ratings and found that most
satisfied passengers are on Loyalty Program with good Online Boarding
and Inflight entertainment experience, traveling for business.

Satisfaction Rate of 95% Satisfied = 95.22% (27254 of 28623)

Online boarding > 3.0 and

Type of Travel is Business travel and _I
Inflight entertainment > 3.0 and
Customer Type is Loyal Customer

Segment Size = 27.55% (28623 of 103904)
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Raw Data: Kaggle | Berrijam Discoveries: Airline Satisfaction | Try it out yourself at berrijam.com


https://www.kaggle.com/datasets/teejmahal20/airline-passenger-satisfaction
https://berrijam-assets.nyc3.digitaloceanspaces.com/public-discoveries/Airlines%20Customer%20Satisfactaion.html
http://berrijam.com

